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Help with benefits health insurance 
doesn’t cover 

Employees are interested in supplemental insurance2

Employees are financially fragile
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couldn’t pay $1,000 or more for out-
of-pocket expenses without relying on 
debt or credit if an unexpected serious 
illness or accident occurred today.1

Increased pay.

Improved benefits
packages.

feel high anxiety about health care 
costs that go beyond what their 
plans cover.1

Seven out of 10 employees with jobs that offer 
supplemental coverage are very satisfied with  
their benefits.2

Employees are most interested in2:
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Avoided going to the doctor.

Delayed a medical procedure.

Filed for bankruptcy.

Missed a rent or mortgage payment.

High medical costs force employees to make hard choices2:

People know – and prefer – Aflac

85%
of consumers have heard of Aflac.3 most included brand in employee 

benefits packages behind
two health insurance carriers.4

3rd



The content within is for informational purposes, for broker-facing audiences only. This information is not approved to distribute to prospective insureds, to prospective accounts, or to use as a solicitation. Misrepresenting  
this, or any, information to solicit or induce an insured to lapse, forfeit, or surrender an insurance policy is prohibited by law. Any use not specifically permitted herein is strictly prohibited.

Aflac refers to the following companies: American Family Life Assurance Company of Columbus and American Family Life Assurance Company of New York. Dental and vision insurance plans are administered by Argus Dental 
and Vision, Inc. Some dental and vision insurance products are underwritten by National Guardian Life Insurance Company (NGL).

Please see coverage documentation applicable to your situs state for further details.

NOTICE: The coverage offered is not a qualified health plan (QHP) under the Patient Protection and Affordable Care Act (ACA) and is not required to satisfy essential health benefits mandates of the 
ACA. The coverage provides limited benefits.
The content within is for informational purposes, for broker-facing audiences only.

Plans and availability vary by state. 

The value-added services that are the subject of this training course are offered by multiple providers. Aflac’s affiliation with the value-added service providers is limited only to a marketing alliance. Other than this marketing 
alliance, Aflac and the value-added service providers are not affiliated in any way. Aflac makes no representations or warranties regarding the value-added service providers and is not responsible for any of the products or 
services provided by the value-added service providers. 

The value-added services may not be available in all states, and benefits/services may vary by state. Each value-added service provider offers its products and services subject to its own terms, limitations and exclusions. 
Refer to plan details for further information on terms, limitations and exclusions. 
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More complete benefits solutions from a single partner
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Our products help keep people healthy and protected against income and asset loss. 

There’s never been a better time to partner with Aflac. Ask your broker or Aflac 
broker sales professional for more information on our benefits solutions today. 

Flexible and custom plan designs. Integrations with more than 150 
benefits administration platforms.

A coordinated implementation, 
service and claims experience 
across lines of business.

Competitive underwriting.
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It’s easier than ever to add Aflac to your benefits package because we offer: 


