
The ROI of WELLNESS

69% routine biometric screenings

* Participants could choose more than one option for this question.

48% company sponsored runs 67% health-related seminars

68% health fairs

12/12Z120476 

Employees are likely to participate in:*2

3Vermont Department of Health, “Worksite Wellness,” April 2007, <http://healthvermont.gov/family/fit/documents/WorksiteWellness_factsheet.pdf >, accessed on March 28, 2012.

22012 Aflac WorkForces Report, a national online survey of nearly 1,900 benefits decision-makers and more than 6,100 U.S. workers, conducted in January and February 2012 by 

  Research Now and released by Aflac.

1Partnership for Prevention (2012), “Worksite Health,” <prevent.org/Topics/Worksite-Health.aspx> accessed on March 28, 2012.
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Companies that use wellness initiatives are seeing increased return on investment 
not only through cost-saving, but with more satisfied employees.

$$$ HAPPY 
WORKFORCE 

The Bottom Line: 
Companies save 
money with 
health promotion1

Employees reveal 
the influence of 
wellness programs 
on their attitudes 
and beliefs2

O�ered and accepted

Extremely/very 
satisfied with 

benefits package

Not o�ered at all

37%62%

Extremely/very 
satisfied with 

current job 52%67%

Somewhat/strongly 
agree that their 

company takes care
of employees 56%73%

Employee satisfaction ensures a company can recruit and retain 
top talent. Only 19% of employees who are o�ered and take part in 

wellness programs are likely to leave their job.2 

Average reduction 
in sick days 

28%

Average reduction 
in health costs

26%

Average reduction in 
workers’ compensation

30%

Average 
cost-to-savings ratio

$1 :$5.93
For many companies, medical costs consume 50% of corporate 
profits.3 Finding ways to save costs is crucial to the bottom line.


