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DETROIT — Ads are everywhere, from jet
bridges at airports to movie tickets. Now, Jordan
and Bryan Silverman are aiming to take advertis-
ing to a new area.
Their AnnArbor,Mich.-based start-up, Star Toi-
let Paper, recently started selling ads and coupons
printed on sheets of toilet paper.
“It takes advertisers a couple of seconds towrap

their heads around advertising on toilet paper,”
said Jordan, who acknowledges his business elic-
its plenty of snickers and long pauses.
The tagline on the company’s website advises

people, “Don’t rush. Look before you flush.”
The company plans to distribute free, ad-sup-

ported toilet paper to public restrooms at restau-
rants, offices, stadiums and other venues. These
locations can save money on a basic necessity in
exchange for providing Star Toilet’s advertisers
with a captive audience.
Amid all the laughs, Star Toilet was recently

named one of five finalists for Entrepreneurmaga-
zine’s College Entrepreneur of 2012 contest.
“Advertising is about having people read about

your product, and this seemed the ideal place to

do so,” said Jordan, a philosophy major
who graduated from the University of
Michigan this spring. “So far, people have
loved it.”
More than 50 companies have bought
ads. Earlier this month, the ad-supported
toilet paper began rolling out at threeAnn
Arbor locations — University Towers
apartment building, the Bel-Mark Lanes
bowling alley andDance Theatre Studio.
For advertisers, the minimum order
costs $99 for 20,000 ads, or about half a
cent per ad. They select the locations
where theywant their ads to be seen.
“We thought itwas hilarious,” said Bar-
by Checchi, a manager at Fish Doctors, an
Ypsilanti, Mich., tropical fish store that is
one of Star Toilet’s advertisers. “Every-
body uses it.Who doesn’t need it?”
The ads have generated a few new

customers for the store. “So far, so good,”
Checchi said.
Another advertiser, Northside Grill in Ann Ar-

bor, said it’s too early to judge the results. “It’s just
getting rolling,” said Jim Koli, Northside’s owner.
He took a chance on the new concept because “it
was unique and at a certain level it was absurd
enough that itwould be interesting to do.”
Star Toilet aims to get its toilet paper in venues

frequented by large numbers of people, such as
stadiums, offices and bars.
Marc Smoltz, manager of the Bel-Mark bowling

alley, said his business has been using the toilet
paper for a week but he’s waiting until more time
passes beforemaking any judgments.
“It seems good,” he said. His staff has told him

that “it’s a little bit different.”
The toilet paper ads feature coupon codes that
consumers can redeem on Star Toilet’s website,
startoiletpaper.com.
The company’s two-ply toilet paper is made of

100% recycled materials, and an Illinois company

prints the adsusing a soybean-based ink.
The brothers promise that the product is
safe for both users and septic systems.
For Jordan, business inspiration came

in the likeliest of places — on a toilet at a
University ofMichigan library.
Now 22, he splits his time between
Ann Arbor and his parents’ home in
Westchester County, N.Y.
His 19-year-old brother, Bryan, works

on the business in between his classes at
Duke University. The three-person com-
pany includes Jason Rak, a University of
Michigan graduate student who serves
as chief financial officer.
“I really did think Jordan was a little

crazy at first,” Bryan said. “But I love
workingwith him.”
Jordan wants to keep the company in
Michigan, where he has received lots of
help fromAnnArbor Spark, an economic
developmentorganization. It helpedStar

Toilet obtain a $3,000 grant to pay its patent
expenses. Jordan also received a scholarship to
attend one of Spark’s two-day entrepreneurial
education boot camps last fall.
The brothers used their savings to launch Star
Toilet. But they have approached some of Michi-
gan’s wealthy individuals about investing in their
company and hope to obtain additional capital
this fall.
“No one has ever tried to do this,” Jordan said.

Firm looks to clean upwith ads on toilet paper
Michigan start-up to sell
idea in public restrooms
ByKatherine Yung
Detroit Free Press

By Tania Savayan, The Journal News

Ona roll:Michigan company provides toilet paperwith advertise-
ments free to businesses to use in public restrooms.
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If you spend time online, the expres-
sions, “You get what you pay for,” and,
“Nothing in this world is free,” don’t
necessarily apply.
Students heading back to school can

find hundreds of free programs to
download or use as online-only appli-
cations. While they might not be as
feature-rich as their paid counterparts,
you might be surprised at what’s avail-
able.
Put away your wallet and take note

of these freebies for personal comput-
ers.

Productivity suites
Both Microsoft and Google offer free

productivity programs — namely, Mi-
crosoft Office Web Apps and Google
Docs — but they require an Internet
connection.
However, Apache’s OpenOffice is a

downloadable, offline suite of produc-
tivity tools for word processing, cre-
ating spreadsheets and presentations,
and more. OpenOffice is available in
multiple languages and runs on many
operating systems, and you can install
it on as many computers as you like.
The software suite supports a wide
range of file types created by other
programs (including Microsoft Office’s

.doc, .xls and .ppt).
Also available forWindows, Mac and
Linux is LibreOffice, another feature-
rich and free software suite with a
word processor, presentation maker,
spreadsheet creator and other pro-
grams. Windows and Linux users can
also download SoftMaker Office 2008,
an older but free version of a more
recent commercial product.

Backup and security
Students know it’s important to back
up important computer files to protect
them from theft, fire, flood, damaging
viruses and power surges. But external
hard drives, USB thumbsticks and re-
cordable DVDs can also be damaged or
stolen. That’s why an online (“cloud”)
storage solution is a good idea. Your
files are stored off site in a password-
protected locker, if you will, and you
can access them from virtually any In-
ternet-enabled device, anywhere on
the planet. (Tip: Hedge your bets by
using both an off-line and online solu-
tion.)
There are a number of reliable cloud
providers that offer a few gigabytes of
free storage, including Dropbox,
SkyDrive, Apple iCloud, Google Drive,
SugarSync and Box, to name a few.
Most of these services also have free
apps for smartphones and tablets, so
you can access your files while on the
go.
Microsoft’s SkyDrive, for example,
offers up to 7 GB of free storage per
account — or up to 25 GB if you signed
up before this past spring. You can
partitionpart of your storage for friends

and family to access with a different
password (or none at all), which is
better than clogging someone’s inbox
by trying to e-mail large photos or
other files. All you need is a Windows
ID, such as a valid Hotmail address.
Another way to protect data is

through a free anti-malware (malicious
software) solution. There are several

good options for Windows users. The
most popular, according to Cnet’s
Download.com, is Avast Free Anti-virus
. There’s also AVG Anti-Virus Free Edi-
tion2012,MalwarebytesAnti-Malware
and Microsoft Security Essentials.
When it ships on Oct. 26, Windows 8
will come preloaded with anti-mal-
ware software fromMicrosoft.

Mac users might opt for Avast Free
Anti-virus forMac or Sophos.
Students can also check with their

Internet service provider to see if they
offer a free anti-virus solution.

More freebies to consider
A few other freeware suggestions for

students on a budget:
uThere are many good, free photo-

editing tools, but Gimp might be the
most robust, thanks to its powerful
editing features, digital retouching,
multiple file support and customizable
interface options. The free download
works with Windows, Mac, Linux and
other operating systems.
uSkype is a free way to talk with

friends and family who also have a
Skype account, via a computer, smart-
phone, tablet or television. If your lap-
top doesn’t have an integratedwebcam
for video calling, you canpickoneupon
the cheap. You can also text chat, ex-
change files or “SkypeOut” to land lines
or mobile phones for a few cents a
minute.
uGoogle offers a ton of handy soft-
ware and services at no charge. Google
Earth, for instance, offers a free virtual
rendering of the entire planet — in-
cluding the ability to zoom in down to
street level using satellite imagery or a
street view.

Cash-strapped
students can find
free software
Hundreds of programs
can be downloaded
or used online-only
ByMarc Saltzman
Special for USA TODAY

Gimp

Gimp: The photo-editing tool has editing features, digital retouching, file support and customizable interface options.

OpenOffice.org

OpenOffice: It’s a downloadable, offline suite of productivity tools forword
processing, creating spreadsheets and presentations.

A national survey of physicians finds
the prevalence of burnout at an “alarm-
ing” level, says a study outMonday.
While the medical profession pre-

pares for treating millions of patients
who will be newly insured under the
health care law, theMayo Clinic (Roch-
ester, Minn.) reports nearly 1 in 2
(45.8%) of the nation’s doctors already
suffer a symptomof burnout.
“The rates are higher than expected,”

says lead author and physician Tait
Shanafelt. “We expected maybe 1 out
of 3. Before health care reform takes
hold, it’s a concern that those docs are
already operating at themargins.”
Being asked to seemore patients and

not getting enough time with them
create an atmosphere of “being on a
hamster wheel,” says physician Jeff
Cain, president-elect of the American
Academyof Family Physicians,which is
not associated with the study. “We
know when enough time is spent with
patients that outcomes improve and
costs are down.”
Differences varied by specialty:
Emergency medicine, general internal
medicine, neurology and family medi-
cine reported the highest rates. The
authors note other studies show burn-
out can decrease the quality of care,
lead to increased risk for errors and
push doctors into early retirement, as
well as cause problems in their per-
sonal lives.

“There have been other studies done
on doctor burnout, but we assumed it
was the surgical specialties whowould
be at primary risk,” says Shanafelt. “In-
stead we found out it’s the physicians
on the front line of care who are at the
greatest risk.”

Also highlighted in the report: Physi-
cians were more likely to complain of
burnout than other U.S. workers.When
asked about emotional exhaustion,
37.9% of physicians reported signs,
comparedwith27.8% reportedbyother
workers surveyed.

low sense of personal accomplishment.
Of 27,276 physicians asked to partici-
pate, 7,288 (26.7%) responded. They
had to report only one symptom to be
included among those reporting burn-
out.
The burnout rate is nearly twice as
high as in an earlier report by physician
Mark Linzer, director of the Hennepin
Healthcare System in Minneapolis. He
is not associated with the Mayo study.
He found 26.5% of doctors complain of
burnout.
The doctors in the Linzer survey typi-
cally reported more than one symp-
tom, but, if left untended, the doctors
surveyed in the Mayo study could
reach that point, too, he says.
“Control is the biggest predictor of

burnout across the board,” Linzer says.
Among control issues that add to
stress:
uHowmany patients you see.
uHow much time you have with
them.
uHow many different types of pa-

tients youmight see in a short period.
uWhen you might have to release
someone from the hospital.
He adds team-oriented approaches

couldhelp ease thepressure: “It used to
be all about the clinician caring for the
patient. Now it needs to be the clini-
cian, nurse, care coordinator and oth-
ers. When you start expanding the
numbers of types of people who are
caring for a patient, that helps a doctor
and patient a lot.”
Bottom line, says Linzer, “The Afford-
able Care Act is going to put more
pressure on the front lines. This new
study could be an important wake-up
call the country needs to hear to build
health care teams to meet the need.”

Participants completed a 22-item
Maslach Burnout Inventory question-
naire, considered the gold standard for
measuring burnout. The issues exam-
ined were emotional exhaustion, de-
personalization (treating patients as
objects rather than human beings) and

As the open-enrollment season for
health benefits approaches, many
workers will be making some bad
choices, according to a new survey.
“Far too many people don’t really
understand their benefits,” says Au-
drey Tillman, executive vice president
of Corporate Services at Aflac. “In fact,
most employees are on autopilot.”
The majority of American workers —
56% — estimate that they waste up to
$750 each year because of costlymis-
takes they have made with their
health insurance benefits, according
to the AflacWorkForces Report, a July
survey ofmore than 2,000 consumers
released today. That could represent
four months of the their grocery bud-
get for an individual.
“Health insurance is complicated

with all of the different terminology
that goes along with it,” says Carrie
McLean, a consumer specialist at

eHealthInsurance.com. “And people
have gone through open enrollment
with their eyes closed.”
This is the second year Aflac has

conducted a health care survey, and
the situation is gettingworse, Tillman
says. In 2011, 24% of workers were
confident about their decisions, vs.
16% this year.
Americans clearly understand that

it’s an important issue. Rising out-of-
pocket medical expenses are one of
themost costly financial burdens they
face, say 43% ofworkers, Aflac found.

As benefits change, workers need
to pay closer attention to their selec-
tions during open enrollment, the ex-
perts say. This year, many plans have
increased the in-network deduct-
ibles, emergency room co-payments
and prescription drug co-payments,
said the PwC Health Research Insti-
tute annual report published inMay.
And nearly six of 10 employers
(57%) are considering increasing em-
ployee contributions to health plans,
the PwC report says.
There also are some new plan

benefits that could help workers as
more companies offer financial in-
centives to promote wellness and
health-improvement programs.
Although workers need better
health plan information so they can
make smart choices, what employers
tend to do is give them a packet of 20
to 50 pages, and say read through this
and decide which option you want to
pick,McLean says.
“It was shocking to me when I saw

that 52% of employees in our survey
said that their company does not
communicate with them at all about
the open-enrollment process,” Till-
man says.

Nearly half of doctors report symptoms of burnout
Study’s findings raise
concerns about effects
of health care reform
By Janice Lloyd
USA TODAY

Health care enrollment time tries workers
Rising out-of-pocket
costs, changing benefits
help complicate choices
By Christine Dugas
USA TODAY

Commonerrors
Among common errors found in the
AflacWorkForces Report, a July
survey ofmore than 2,000 consum-
ers:

89% of employees say that they
simply elect the same
benefits options every year.

47% ofworkers say that they
rarely or never exceed their
deductible costs.

16% contribute the right
amount to flexible spend-
ing accounts.
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