
12  CALIFORNIA BROKER visit us at www.calbrokermag.com JANUARY 2014  
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Vision Insurance in Your Benefit Portfolio
In 2011, 75.6% of households reported 

having a computer. But only 27% of 
individuals were connecting to the 

Internet from multiple devices, mak-
ing them “highly connected,” according 
to the Census Bureau. As one of the 
states with a highly connected popula-
tion, California is statistically above the 
national connectivity average, accord-
ing to the Census Bureau. This likely 
means that residents spend more time 
online on a computer or smart device. 

So how does this translate to employee 
eyesight? Assuming that the higher con-
nectivity levels correspond to more time 
spent looking at a screen, employees could 
be putting strain on their eyes. Com-
puter vision syndrome is a group of eye 
and vision-related problems that result 
from prolonged computer use. Symptoms 
include eyestrain, headaches, blurred 
vision, and dry eyes as well as neck and 
shoulder pain. Many of these symptoms 
have become exacerbated with the rise of 
smart devices, such as iPhones, Androids, 
and tablets. The smaller fonts and smaller 
screens prompt users to hold the devices 
closer to their eyes, adding further strain. 
And unlike computer screens, the compact 
size of smart devices does not allow the 
eyes to process the screens as if they 
were a newspaper, book, or magazine.

While many of these issues are relatively 
minor and only temporary, you can encour-
age workers to take various steps to mini-
mize their eye discomfort and maximize 
their eye safety. Three simple strategies are:
1.  Look away from the computer. Many 

employees spend long hours staring 
at computer screens. As a result, they 
sometimes suffer eye fatigue or dry 
eyes. These workers should follow the 
20-20-20 rule to prevent eye strain: 
Every 20 minutes, should lift your 
eyes from the screen and look 20 
feet in front of you for 20 seconds.

2.  Eat healthy on breaks and at lunch: 
It’s easy to grab a snack from a 
workplace vending machine or head 
out for fast food at lunch, but mak-
ing the effort to eat healthy dur-
ing working hours benefits vision. 
Most people know that carrots are 

good for their eyes, but dark leafy 
greens, such as collard greens, kale, 
and spinach are beneficial too. Fish 
that’s high in omega-3 fatty acids, 
such as salmon, tuna and halibut, 
also promotes better eyesight. 

3.  Wear protective eyewear: Employ-
ers are expected to provide safe work 
environments, which may mean re-
quiring protective eyewear. Failure to 
comply can sometimes result in disci-
plinary action, including suspension 
or termination. When workplaces re-
quire or suggest the wearing of safety 
goggles or glasses, employees should 
routinely slip on the eyewear and 
encourage colleagues to do the same.

The Increase in Vision Insurance

Voluntary vision insurance has doubled in 
popularity since 2011, according to the 2013 
Aflac WorkForces Report. Consider this: 
when employees were asked what their 
employer could do to keep them in their job, 
46% said, “Improve my benefit package.” 
Since voluntary policies can be offered at 
no additional benefit cost to the business, 
vision insurance can help employers to 
continue to provide important benefit op-
tions while making changes to control their 
overall contribution to employee health care.

Now is a great time to encourage your 
customers to maintain their eye health 
when they’re off the job as well, since 
you’re likely to be met with receptive 
ears. The American Optometric Associa-
tion recommends biannual eye exams 
for adults under 60. Adults 61 and older 
should get eye exams yearly. People 
who fall into the following categories are 
considered at risk and may have to get 
their eyes looked at more frequently: 
•  Have diabetes, hypertension, or a 

family history of ocular disease.
•  Work in occupations that are visually 

highly demanding or hazardous to eyes.
•  Take prescription or non-prescription 

drugs that have ocular side effects.
•  Wear contact lenses.
•  Have had eye surgery.

Using Foresight and Planning 

When conducting financial planning, it 

is important to take regular eye exams 
into account. Early diagnosis and 
timely treatment of eye diseases, such 
as diabetic retinopathy, cataracts, and 
glaucoma, is necessary for a healthy 
wallet as well as healthy vision. In fact, 
according to the Aflac study, 58% of 
workers don’t have a financial plan to 
handle the unexpected. The same per-
centage don’t consider health insurance 
a part of their financial plan or consider 
it a minor part of their financial plan. 

Vision insurance is necessary for 
employees to have access to regular 
eye exams as well as coverage for other 
eye-related issues. Good policies go a 
few steps further than just exams. For 
example, a well-rounded voluntary vision 
package may include an eye exam, but 
also cover vision correction materials, 
such as prescription glasses and contact 
lenses in addition to cash benefits for 
specific eye diseases, eye surgery, and 
even permanent visual impairment. Eye 
injuries can happen just as easily as can 
other injuries, so it is in your clients’ 
best interest to leave no stone unturned 
when it comes to insurance coverage.

The Gold Standard

While recent changes in health care laws 
have driven up the price of coverage, 
voluntary insurance is a cost-effective 
way for employers to offer their workers 
an extra layer of security. As brokers in 
the Golden State, offering your clients 
vision policies is a great way to main-
tain your gold standard of service. q
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